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Questions to be Addressed 

 
• How well can turnout in a low-participation special 

election be predicted?  What variables are best used? 
 

• What is the relationship between a Primary and Runoff 
of a Special Election?   
 

• Despite variability in predictions of raw turnout, how 
do likely voter universes match the final ethnic, 
partisan, age composition of the electorate? 



Projecting Turnout 

• PDI provides clients with likely voter turnout 
universes for regular statewide and municipal 
elections and some special elections. 
 

• The Variables best used to determine voter 
turnout include: 
– Past Vote History (in similar elections) 
– Homeowner/Income Status 
– Age 
– Partisanship (in primaries) 
– PAV – particularly Early PAV scores 



Projecting Turnout 

• The following shows Projected v. Actual 
turnout in several special elections: 
 





Primary / Runoff Relationship 

• Most would believe that rational voters in the 
Primary would vote in the runoff – with some 
rare exceptions. 

• To explore this we look at three types of 
voters: 
– Primary Only 
– Primary Retained 
– Runoff Arrivals 



Primary / Runoff Relationship 

Primary Only 

Primary Retained 

General Arrivals 



Primary / Runoff Relationship 

23% 

59% 

28% 



Primary / Runoff Relationship 

41% 

44% 

40% 





Primary / Runoff Relationship 

Primary Retained 











Primary / Runoff Relationship 

General Arrivals 











Targeting Still Works 

• Despite the variability in raw voter turnout for 
special elections, the percentages of 
ethnic/partisan/age turnout can be predicted. 
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